
2014 MEDIA plAnnEr
Mass TransiT magazine and MassTransitmag.com are exclusively 
dedicated to public transportation.

It focuses on the people to showcase their best practices and give 
firsthand accounts that our readers demand. These are the decision 
makers who run the systems and purchase the products.

Mass TransiT is the leader in giving industry professionals  
the information and advice they want to read.



2014 Editorial calEndar
February | ad close: 1/8/14
Reaching the Multilingual Audience
Facilities Maintenance

Materials due: 1/13/14
Choosing a Lift
Best Practices for Digital Signage Revenue

Bonus Distribution: 

Digital Signage Expo
SWTA Annual Conference & Expo
APTA Marketing & Communications 
Workshop

March | ad close: 2/3/14
Crowdsourcing for Public Involvement
Options for Fare Evasion Mitigation

Materials due: 2/6/14
MAP-21 and an Outlook on Reauthorization
Best Practices for Using Your Data

Bonus Distribution: 
APTA Legislative Conference
APTA TransITech
APTA Fare Collection Workshop

april/May | ad close: 3/20/14
Training Your Future Maintenance Talent
BRT Project Update
Efficient ADA: In-House, Contracted  
or Brokered

Materials due: 3/25/14
Focusing on Operator Wellness
Streetcar Update

Bonus Distribution:  
APTA Bus and Paratransit Conference

June | ad close: 4/29/14
PTC Update
HSR Project Update
Generating Development

Materials due: 5/2/14
Keeping up with Regulations
Best Practices in Getting the Public Involved 
in Rail Car Selection

Bonus Distribution: 

APTA Rail Conference

July/august | ad close: 7/15/14
Advances in ADA Equipment and Technology 
Building the Support You Need

Materials due: 7/18/14
Future Facility Design
Transit Funding Outlook

Bonus Distribution: 

APTA Sustainability Workshop
BusCon

septeMber/october | ad close: 8/19/14
Top 40 Under 40
Effective Lobbying

Materials due: 8/22/14
Recruiting Options
Alternatives for Funding

Bonus Distribution: 

InnoTrans
Expo Daily –APTA Annual 
Meeting & Expo

noveMber | ad close: 10/15/14
Rail Technology Update
Fare Collection Project Update

Materials due: 10/20/14
Buy America
Best Practices for Educating the Public

deceMber/January | ad close: 11/7/14
Politics in the Year Ahead
Preventing Fatalities
Passenger Amenities

Materials due: 11/13/14
Getting People on the Bus
Best Practices in Giving Back  
to the Community

Special Section:  
Transit Suppliers Directory
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SEPTA leaders battle age and funding 
to remake and rebuild a giant
page 12

Maintenance Roadeo Highlights
www.MassTransitmag.com/10940752

MASS TRANSIT NETWORK
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imProvE SAfETy Along ThE linE page 32

philadelphia Story

Joseph Casey 
General manager of 

the Southeastern 
Pennsylvania 

Transportation 
Authority (SEPTA)

The

Not Your 
grandfather’s 
Streetcar
Despite a bad rap from 
critics, modern units are 
far from antiquated
page 36
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Drive savings 
Use data analysis to make 

soUnd bUsiness decisions 
page 56

The besT and 
brighTesT

www.MassTransitmag.com

Meet the outstanding young 
transit professionals of 2013

page 8

Take a Ride On The Safe Side page 52
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Sending a Clear Message
A t the American Public Transportation 

Association’s Expo, Daktronics 
featured its outdoor mono-

chrome, full-matrix Galaxy 
AF-6120 displays. The displays 

provide passengers with up-to-
the-minute schedules, destina-

tion information and advertising 

that can be viewed from the 
train, platform or station.These 

new displays feature NEMA 4X 

rating, a Venus 1500 controller 
for more text options, and sur-

face-mount LEDs. The Galaxy 
AF-6120 are available in 

single- and double-sided 
displays.

The NEMA 4X rating exceeds IP66 requirements allow-ing the cabinet to withstand extreme weather conditions, brake dust and corrosive 
environments. As Randy 

Schilling, parking and mass tran-

sit niche manager for Daktronics explained, 

“You can spray a hose right at the unit and 

not get water in it.” For areas where pressure 

washing occurs, this ensures safe and effective 

durability. The cabinet also features a front-

access aluminum cabinet, utilizing a swing-

down door for easy maintenance access to all 

components. The cabinet structure design also 

meets the 2006 International Building Code, 

allowing the display to withstand earthquakes 

and hurricanes.The Venus 1500 controller improves the 

options available for text display. “You’re 

able to store more messages and can use 

more True Type fonts,” Schilling said. The 

range of character sizes is 2.1 to 7.6 inch-

es, which supports ADA requirements and 

provides maximum content flexibility and 

easier readability. Full matrix format and 16 

levels of shading support the use of powerful 

graphic images and the variety of fonts.

The surface-mount LEDs are a sustainable 

feature as they last longer. The brightness of 

2,500 nits (amber) provides maximum visibility 

in brightly lit locations. The matte polycarbonate 

face reduces glare and improves contrast and  

legibility.
Available custom options include paint color, 

red or amber LEDs, mounting options, commu-

nication options, bolt-on sunshades and mount-

ing shoe kits.Daktronics is also displaying the high bright 

Liquid Crystal Displays (LCD), which has been 

in use in the aviation industry and has made its 

way to the transit industry with its transfective 

technology advantage.As Schilling explained, “There is a mirror 

behind the front panel so that when the sun 

shines, the screen actually gets brighter.”

INSIDE:
The Suite Spot, Today at Expo, 

The NecessitiesPage 3

Editor’s Note, Publisher’s 
CommentPage 4

Getting Around San Diego
Page 6

San Diego: Planning the 24-Hour 

City
Page 8

Business Intelligence — Finding 

Facts
Page 10

Expo MapPage 12

Product Highlights
Page 20

Industry Headlines
Page 29

allowing
and hurricane

options
able

more
r

es,
provideseasier

levels

Galaxy 

corrosive 
Randy 

t

Continued on page 29

★

EDItorIAl 
cAlEnDAr

prInt rAtEs & 
spEcIfIcAtIons

cygnus  
AnAlytIcs

rEADEr  
InsIghts

WEbsItE 
MEtrIcs

contAct us

DIgItAl 
opportunItIEs

DIgItAl rAtEs

AuDIEncE 
& prIMAry 
busInEss

EDItorIAl 
cAlEnDAr



audiEncE and primary businEss

Source: June 2013 BPA-Print and digital edition

Transit System  
(Public and Private)/

Agency/Board:
13,975

Consultant, Engineering 
Architectural, Construction Firm or 
Professional Service Organization  
3,404

Equipment  
Manufacturer/Supplier: 

2,365

Governmental 
Department: 
2,149

mass transit  
audiEncE brEakdown
21,893 Mass Transit print and 

digital circulation**

11,108 MassTransitmag.com 
monthly unique visitors* 

12,342 Mass Transit Daily 
eNewsletter,  
News & Views**

  6,613  Mass Transit  
Bi-monthly eNewsletter, 
Transit Security**

Total Mass Transit Audience: 

52,956
Source: *Google Analytics- Unique Monthly Visitors June 1-Aug. 31, 2013.  
**June 2013 BPA. No attempt has been made to eliminate duplication

primary  
businEss

Quick fact: 78% 
of Mass Transit 
subscribers set or 
influence budgets.

Source: 2013 Mass Transit Reader Survey
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rEadEr insights

A Total Transit Network in the Valley

 

July/August 2013

Connections and 
partnerships are 
creating growth for 
Valley Metro
pAge 12

First & LAst MiLe innoVAtions pAge 22

Stephen Banta 
CEO of Valley Metro  

in Phoenix, Ariz.

www.MassTransitmag.com

explore the All New 
Suppliers Directory 

MASSTrANSiTMAg.coM/DirecTory
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Q:  If all these magazines arrived on the 
same day, which would you open first?

A: 55% choose Mass Transit over all  
other magazines.*

* 2013 Mass Transit Reader Survey

Q: Which magazine’s eNewsletters  
do you receive?

A: 46% receive Mass Transit eNewsletters.*

Q: What do you see as the 
three most critical issues 

facing the industry?

A: Funding, politics and 
managing costs were identified 
as the three most critical issues.* 

rEADEr  
InsIghts



2014 print ratEs and spEcifications

Print Specifications
Print Ready PDF is the  
preferred file format.  
 

If file is over 10MB,  
please upload to Barb Evenson  
at our FTP site: http://ge.tt

For specific information on digital ad 
submission please contact:  
Barb Evenson at 800.547.7377, ext. 1629.

print spEcifications

1x 4x 8x

Full Page $6,975 $6,680 $5,845

2/3 Page $4,890 $4,700 $4,375

1/2 Page $4,600 $4,080 $3,740

1/3 Page $3105 $2,985 $2,775

1/4 Page $2,185 $2,100 $2,010

Per Column Inch

1x $225

4x $215

8x $185

Two-Page Spread
Live: 14 3/4" x 10 1/4"
Trim: 15 3/4" x 10 3/4"

Bleed: 16" x 11"
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Full Page
Live: 7 3⁄8" x 10 1/4"
Trim: 7 7⁄8" x 10 3/4"

Bleed: 8" x 11"

Two-thirds Page Vertical
4 9⁄16" x 10"

One-half Page Vertical
3 3⁄8" x 10"

One-half Page Standard
4 9⁄16" x 7 3⁄8"

One-half Page Horizontal
7" x 4 7⁄8"

One-third Page Standard 
4 9⁄16" x 4 7⁄8"

One-third Page Vertical 
2 3⁄16" x 10"

One-fourth Page
3 3⁄8" x 4 7⁄8" 

Gross Pricing

four color classifiEds

Ask us for our online classified rates.
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m ass Transit and its official website, MassTransitmag.com, 
provide powerful capabilities to help marketing executives 
connect with influential customers in the transit industry.

mOnTHly PAgE VIEwS

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

6,669 Monthly
Unique Visitors

11,108 Monthly
Unique Visitors

22,843 
Monthly Page Views

37,943 
Monthly Page Views

74,856 Visitors

109,569 Visitors

32,098 Visitors

72,662 Visitors

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012 106,954 Visits

182,191 Visits

66%
Increase

mOnTHly unIQuE VISITOrS

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

6,669 Monthly
Unique Visitors

11,108 Monthly
Unique Visitors

22,843 
Monthly Page Views

37,943 
Monthly Page Views

74,856 Visitors

109,569 Visitors

32,098 Visitors

72,662 Visitors

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012 106,954 Visits

182,191 Visits

67%
Increase

mOrE nEw buyErS

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

6,669 Monthly
Unique Visitors

11,108 Monthly
Unique Visitors

22,843 
Monthly Page Views

37,943 
Monthly Page Views

74,856 Visitors

109,569 Visitors

32,098 Visitors

72,662 Visitors

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012 106,954 Visits

182,191 Visits

46%  
Increase

mOrE rEPEAT buyErS

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

6,669 Monthly
Unique Visitors

11,108 Monthly
Unique Visitors

22,843 
Monthly Page Views

37,943 
Monthly Page Views

74,856 Visitors

109,569 Visitors

32,098 Visitors

72,662 Visitors

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012 106,954 Visits

182,191 Visits

126%  
Increase

Source: Google Analytics

mOrE OF THE TOTAl mArkET

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

June 1-
Aug. 31, 2013

June 1-
Aug. 31, 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012

6,669 Monthly
Unique Visitors

11,108 Monthly
Unique Visitors

22,843 
Monthly Page Views

37,943 
Monthly Page Views

74,856 Visitors

109,569 Visitors

32,098 Visitors

72,662 Visitors

Sept. 1. 2012-
Aug. 31. 2013

Sept. 1. 2011-
Aug. 31. 2012 106,954 Visits

182,191 Visits

70%  
Increase

massTransitmag.com rEACHES . . .

masstransitmag.com mEtrics



digital opportunitiEs

M assTransitmag.com, the official website of Mass Transit magazine,  
is the leading online source of information for the transit industry.

Take charge of your marketing campaign by utilizing our digital products for lead 
generation and brand awareness. Banner advertising on the MassTransitmag.com 
website (including mobile), Mass Transit daily and bi-monthly eNewsletters, updated 
online suppliers directory, tablet apps, email marketing, whitepapers, case studies, 
video, webcasts and the new channel program.

wallpapEr, contExtual and wElcomE ads
Especially prominent and innovative ad types typically generate superior 
click-through rates and visitor engagement. MassTransitmag.com makes 
several such ad types available, including wallpaper (ads appear on the side 
borders of the website), Contextual (ads are aligned with selected content 
categories) and welcome (ads appear when site is opened).

display ads
A wide range of options are available,  
from rotating and fixed ads on home or  
interior pages. Programs can be  
configured to blanket the market.

Leaderboard Ad

Medium  
Rectangle Ad

masstransitmag wEbsitE

Welcome Ad

Wallpaper Ad >

Quick fact: 

Mass Transit is #1 in 
bus and rail subscribers.

Source: 2013 Mass Transit Reader Survey
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suppliErs dirEctory 
MassTransitmag.com has 
redesigned the online 
Suppliers Directory to allow 
easy, fast access to relevant 
information to the end users. 
Sponsorships are currently 
available for top position 
placement and include 
qualified leads directly to 
your inbox. 

Download the  
Suppliers Directory 
information sheet

channEls
MassTransitmag.com Channels offer you an 
opportunity to sponsor and “own” a channel. The 
marketing category that drives your business is 
all yours. Deliver your message with an integrated 
approach designed to increase engagement with your 
customers and prospects, provide a highly credible 
vehicle for your marketing, and drive superior click-
through rates to your advertising.  

Download the channels information sheet

Job postings and thE 
carEEr pagE
Reach qualified candidates to fill 
your job opportunities by posting 
them on the Careers page of 
MassTransitmag.com. Various 
posting options available 
include package pricing for 
multiple listings. Contact a 
sales representative for more 
information.

digital opportunitiEs
masstransitmag wEbsitE
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http://media.cygnus.com/files/cygnus/document/MASS/2013/SEP/mtonlinebuyersguide-sellsheet-_11176139.pdf
http://media.cygnus.com/files/cygnus/document/MASS/2013/SEP/masstransit-channelization-sel_11176130.pdf


Qualified leads, complete with demographics and 
contact information, can be generated via multiple 
means, including the online suppliers directory, 
email marketing, whitepapers and case studies.

enEwslEttErs
Mass Transit Daily and bi-monthly eNewsletter Banner 
Advertising: Send your advertising message to industry 
leaders with eNewsletter banner advertising. Increase your 
brand awareness and help drive traffic to your website.

Click here for rates

customizEd E-mail  
campaigns
Drive leads, introduce new 
products, create improved 
awareness and drive buyers 
directly to your website with 
email messages sent to our 
highly qualified list.  
Customized emails are  
sponsored exclusively  
by yOu.

Click here for rates

custom-built apps
Custom-built apps, including apps for the industry-leading iPad platform, 
can be built to your specification. Tablet apps are the perfect format for 
sales brochures, catalogs and other sales and marketing materials and 
presentations. Our in-house team of app designers and developers has 
created numerous apps of various types. we bring your app ideas to the 
market quickly and efficiently.
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Email and mobilE
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VidEo spotlight
This is a week-long campaign that 
features and promotes your video in 
the following ways to our subscribers 
and end users: enewsletter, 
homepage, 120x120 static image 
on video carousels, hosted in the 
massTransitmag.com video library 
and keyword optimized.Multiple video options are available to help you leverage 

the format that produces higher advertiser engagement 
levels. Mass Transit can provide professionally produced 
product demos, tradeshow videos and other custom videos 
tailored to your specific marketing needs. Here are a few 
samples of video production marketing ideas.

tradEshow VidEo
The tradeshow may be over and 
your booth packed away, but your 
presentations continue. We provide 
a complete package of production, 
promotion and distribution all for a 
remarkably low rate. 

Become a sponsor of the award-winning 
MassTransit Network-Next Generation TV. 
For a list of sponsorship opportunities, 
contact one of the sales representitives.

NETWORK
MASS TRANSIT

N E X T - G E N E R A T I O N  T V

digital opportunitiEs
VidEo

View an episode of Mass Transit TV – click here
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http://www.masstransitmag.com/video/10940752/mttv-5-17-13


digital opportunitiEs
VidEo

wEbcasts
Launch new products; directly interact with your customers;  
share solutions to critical issues within the industry; drive 
new leads. Turnkey program includes hosting and promotion.

profilE VidEo
Create brand awareness and educate your customers 
by digitally capturing your product and company through 
video. The profile video can be shot at your desired 
location and can be edited to include existing images and 
video. Contact a sales representative for more information.
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cygnus analytics

c
ygnus Analytics is a revolutionary technology 
tool that incorporates social media, 
proprietary research questions, personal 
URLs and multi-channel tracking to augment 

your marketing campaign. 
It’s not good enough to generate sales leads without a plan to make the 

sale. Cygnus Analytics can give you a competitive advantage by transforming 
data into meaningful information and actionable market knowledge. 

Engagement Report

TRACKtion Leads

EngagEmEnt rEport
With the Cygnus Analytics Engagement Report, you will be able to learn how 
you stack up against the competition and how well your marketing strategy is 
performing by insights into what the market finds interesting and acts upon and 
what content increases engagement and sales.

The Engagement Report also measures your exposure versus your competitors, 
engagement by market segments and titles and the volume of your outbound 
communications. 

tracktion lEads
The best way to know if your brand/message is gaining traction is to track 
who’s seeing your message in the marketplace. The TRACKtion Leads program 
provides complete campaign transparency. Receive reports on progress, 
engagement and results. 

Convert
data into

actionable
knowledge

EngagEmEnt rEport & tracktion lEads

Download the TrACktion leads 
Sell sheet for more details.
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digital ratEs and spEcifications

We accept ads in GIF, JPEG and Rich Media 
formats. Other formats must be tested and 
approved on a case-by-case basis. 
Email products: Animation and flash  
are not recommended.

For file size specifications and  
digital standards, click here.

digital spEcifications

Website Advertising cpM

Top Leaderboard 970x90 +  
Smartphone (320x50)*  
15% Premium on Top Leaderboard if  
expandable to 970x415

$70

Top Medium Rectangle 300x250 $60 

Secondary Medium Rectangle 300x250 $50 

Large Rectangle 300x600 $30 

Bottom Leaderboard 970x90 $80

Page Peel $90 

Wallpaper $95

Welcome Ad $95

Contextual - available and priced by product category

suppliers Directory per year

Tier One (Leaderboard + Smartphone  
320x50)

 $4,800 

Tier Two (300x250)  $1,200

lead generation  per program 

 Case Studies and White Papers

  Base Fee + Lead Fee  $995

  + Each Lead  
     (fee applies to first 100 leads only)

 $20 

TRACKtion Leads (Base + Lead Fees)

  Base Fee  $3,500

  + Each Lead (All)  $20 

  + Each Lead (Qualified Only)  $40 

channel sponsorship 3 Months 6 Months 12 Months

(3-month min.) 100% Share 
of Voice

50% Share 
of Voice

100% Share 
of Voice

50% Share 
of Voice

100% Share 
of Voice

50% Share 
of Voice

Channel With Newsletter  $3,200  $2,200  $2,900  $1,900  $2,400  $1,400 

Channel Without Newsletter  $2,700  $2,000  $2,400  $1,700  $1,900  $1,200 

• Bus • Rail • Security • Technology    
(Each channel includes a Tier One sponsorship in the Suppliers Directory at no additional cost.)

Send digital materials to
barb Evenson, Media Production Representative

920-563-1629, 920-563-1707 Fax, barb.evenson@cygnus.com

Daily enewsletter  3 Months  6 Months 12 Months

Medium Rectangle 300 x 250  $1,720  $1,455  $1,195 

Skyscraper 120x600  $1,455  $1,195  $930 

Banner 468x60  $1,195  $1,060  $795 

Text ad  $1,720  $1,455  $1,195 

Hot Product, per week, (5 newsletters)  $375/week 

Security Newsletter (bi-weekly)  $950  $875 $750

Video  3 Months  6 Months 12 Months

Mass Transit TV Sponsorship (3-month min.)  $3,200  $2,800 $2,400 

Trade Show Video Packages: Includes 
production, promotion, online hosting

$3,950 Per Video

Video Spotlight $675 Two Weeks  $195  Each Additional Week

tablet Apps

Custom App Available and priced per app

eMail blasts per Email Address

Full List CPM $0.25 

Webcast (Turnkey, all promotion and hosting provided.)  $7,500

Net rates

custom survey, market intelligence  Contact us*Note: 728x90 (in the 970x90 position) is still supported
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1233 Janesville Avenue
Fort Atkinson, WI 53538

800-547-7377 

Publisher
John Hollenhorst
920.563.1650
john.hollenhorst@MassTransitmag.com

Editor
Leah Harnack
262.391.8770
leah.harnack@MassTransitmag.com

Assistant Editor
Joe Petrie 
414.379.3216
joe.petrie@MassTransitmag.com

national Accounts manager
Sara-Emily Lange 
920.568.8344
slange@MassTransitmag.com

Advertising Accounts manager
Lindsay Ray 
920.563.1638
lindsay.ray@MassTransitmag.com

Production Services representative
Barb Evenson
920.563.1629
barb.evenson@cygnus.com

Mass TransiT is published by Cygnus Business Media, an 
internationally recognized business-to-business media 
company with a diverse portfolio of products reaching  
more  than 5 million professionals annually.

www.facebook.com/
masstransit

www.twitter.com/
masstransitmag

www.linkedin.com  

Audited by BPA
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