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EDITORIAL CALENDAR
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FEBRUARY | AD CLOSE: 1/12/11 MATERIALS DUE: 1/20/11

Cover Agency Profile: The challenges in serving mixed-density areas
Technology: Top Tech Innovations 2011

Marketing: Agencies’ inventive marketing techniques

Industry Ferum: How do you keep your staff trained on the latest transit tech?

Bonus Distribution: APTA

TransITech, APTA Marketing

& Communications
Workshop, Digital
Signage Expo

MARCH | AD CLOSE: 2,/08/11 MATERIALS DUE: 2/16/11

Cover Agency Profile: How to deal with an influx of capital funding

Funding: Overcome operational funding deficits

Fare Collection: Why are fare collection systems modeled on past legacies?
Industry Ferum: When is the best time to get transit's message to legislators?

Bonus Distribution:
APTA Legislative
Conference, APTA
Fare Collection
Workshop

APRIL/MAY | AD CLOSE: 3/23/11 MATERIALS DUE: 3/31/11
Cover Agency Profile: What to know to add hybrids to your fleet

Bus Rapid Transit: BRT 5—2011's five most interesting BRT projects
Ridership: When to make cuts when facing service shortages

Industry Ferum: How should an agency handle a strike and not lose riders?

Bonus Distribution:
APTA Bus & Paratransit
Conference

Bonus Issue Distribution:
Bus Show Daily

JUNE | AD CLOSE: 5/03/11 MATERIALS DUE: 5/11/11

Cover Agency Profile: Surviving megaprojects with minimal interruption
High-Speed Rail: HSR 5—2011's five most interesting HSR projects
Safety/Security: When do you need to increase security on your rails?

Industry Ferum: What can the industry do to shift the public perception of transit?

Bonus Distribution:
APTA Rail
Conference

JULY/AUGUST | AD CLOSE: 6/21/11  MATERIALS DUE: 6/29/11
Cover Agency Profile: Leadership during catastrophe

Sustainability: Is it necessary to stay green while operating in the red?
Ridership: Tackling surging ridership

Industry Ferum: What has your agency/company done to be green?

Bonus Distribution:
APTA Sustainability
Workshop, BusCon

SEPTEMBER/OCTOBER | AD CLOSE: 8/16/11  MATERIALS DUE: 8,/24/11

Cover Profiles: Top 40 Under 40

Funding: Transit archaeology: new revenue streams unearthed
Workforce Development: When is it time to train?

Commuter Rail: How rail is changing the transit industry
Industry Forum: Where does your agency find new talent?

Bonus Distribution:
Railway Interchange
Bonus Issue Distribution:
EXPO Daily - APTA Annual
Meeting & EXPO

NOVEMBER | AD CLOSE: 10/12/11 MATERIALS DUE: 10/20/11
Cover Agency Profile: Bringing in new innovations to your fleet
Sustainability: Challenges in adapting LEED

Light Rail Transit: LRT 5—2011's five most interesting LRT projects
Industry Ferum: Who do you send to industry events from your staff? Why?

Bonus Distribution:
CUTA Fall Conference &
Trans Expo

DECEMBER | AD CLOSE: 11/07 /11 MATERIALS DUE: 11/15/11

Cover Agency Profile: Working to keep the public happy

Technology: When do agencies need to worry about their tech infrastructure?
Safety/Security: Where large systems are the most vulnerable

Industry Forum: The best transit stories of 2011

Special: Transit Suppliers Directory, 2012 Executive Predictions
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