
MASS TRANSIT is the only magazine 
exclusively dedicated to public 
transportation.

It focuses on the people to 
showcase their best practices 
and give fi rsthand accounts that 
our readers demand. These are 
the decision makers who run 
the systems and purchase the 
products.

MASS TRANSIT is the leader in giving 
industry professionals the 
information and advice they want 
to read.

EDITORIAL CALENDAR
FEBRUARY | AD CLOSE: 1/12/11 MATERIALS DUE: 1/20/11
Cover Agency Profi le: The challenges in serving mixed-density areas
Technology: Top Tech Innovations 2011
Marketing: Agencies’ inventive marketing techniques
Industry Forum: How do you keep your staff trained on the latest transit tech?

MARCH | AD CLOSE: 2/08/11 MATERIALS DUE: 2/16/11
Cover Agency Profi le: How to deal with an infl ux of capital funding
Funding: Overcome operational funding defi cits
Fare Collection: Why are fare collection systems modeled on past legacies?
Industry Forum: When is the best time to get transit’s message to legislators?

APRIL/MAY | AD CLOSE: 3/23/11 MATERIALS DUE: 3/31/11
Cover Agency Profi le: What to know to add hybrids to your fl eet
Bus Rapid Transit: BRT 5 – 2011’s fi ve most interesting BRT projects
Ridership: When to make cuts when facing service shortages
Industry Forum: How should an agency handle a strike and not lose riders?

JUNE | AD CLOSE: 5/03/11 MATERIALS DUE: 5/11/11
Cover Agency Profi le: Surviving megaprojects with minimal interruption
High-Speed Rail: HSR 5 – 2011’s fi ve most interesting HSR projects
Safety/Security: When do you need to increase security on your rails?
Industry Forum: What can the industry do to shift the public perception of transit?

JULY/AUGUST | AD CLOSE: 6/21/11 MATERIALS DUE: 6/29/11
Cover Agency Profi le: Leadership during catastrophe
Sustainability: Is it necessary to stay green while operating in the red?
Ridership: Tackling surging ridership
Industry Forum: What has your agency/company done to be green?

SEPTEMBER/OCTOBER | AD CLOSE: 8/16/11 MATERIALS DUE: 8/24/11
Cover Profi les: Top 40 Under 40
Funding: Transit archaeology: new revenue streams unearthed
Workforce Development: When is it time to train?
Commuter Rail: How rail is changing the transit industry
Industry Forum: Where does your agency fi nd new talent?

NOVEMBER | AD CLOSE: 10/12/11 MATERIALS DUE: 10/20/11
Cover Agency Profi le: Bringing in new innovations to your fl eet
Sustainability: Challenges in adapting LEED
Light Rail Transit: LRT 5 – 2011’s fi ve most interesting LRT projects
Industry Forum: Who do you send to industry events from your staff? Why?

DECEMBER | AD CLOSE: 11/07/11 MATERIALS DUE: 11/15/11
Cover Agency Profi le: Working to keep the public happy
Technology: When do agencies need to worry about their tech infrastructure?
Safety/Security: Where large systems are the most vulnerable
Industry Forum: The best transit stories of 2011
Special: Transit Suppliers Directory, 2012 Executive Predictions
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Joe Szabo's
       Reflections on Rail

In an exclusive interview with 

Mass Transit magazine, Federal 

Railroad Administrator Joe Szabo 

speaks candidly on his past, stimulus 

funding, Amtrak and the vision of 

future of rail in the United States.
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culture through its maps.
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ONLINE EXCLUSIVE: 
Betting on Rail

The Significance of 

Warren Buffet's BNSF Buy.

"We’re moving forward 

with the development of 

our national rail plan. 

And that’s what it’s 

all about."
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MASS TRANSIT is the only 100% public 
transportation magazine, with more 
than 22,000 subscribers.

MASS TRANSIT reaches 33% more transit 
agencies, 51% more suppliers and 
45% more transit management 
subscribers than our nearest 
competitor.

Based on mode of transportation, 
MASS TRANSIT reaches 38% more transit 
bus readers and 43% more rail transit 
readers compared to our nearest 
competitor.

In 2010 our circulation increased 
and our market share and advertising 
pages increased over our nearest 
competitor.

MASS TRANSIT is the transit industry 
resource professionals and 
advertisers are increasingly 
turning to for all their needs.
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MASS TRANSIT is published by Cygnus Business Media, an internationally recognized 
business-to-business media company with a diverse portfolio of products reaching 
more  than 5 million professionals annually.


